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INTRODUCTION

AFTER ALMOST SEVEN YEARS OF OPERATION KU-ATENGA MEDIA HAS STEADILY
BUILT A REPUTATION OF SKILLED AND EFFICIENT EXECUTION WITH A DIAGNOSTIC
ABILITY TO PROVIDE COMMUNICATIONS SOLUTIONS IN A WAY THAT IS TAILORED TO
THE ORGANISATIONAL BLUEPRINT OF OUR VARIED CLIENTS.

THE UNIQUE APPROACH LIES IN UNDERSTANDING THE DNA OF A CLIENT AND
CARRYING OUT A DEEP ANALYSIS OF NEEDS FOR AN AFRICAN LANDSCAPE, THEN
DESIGNING COMMUNICATIONS TOOLS THAT CAN ACHIEVE THE DESIRED RESULTS.

THIS APPROACH HAS BEEN IMPLEMENTED TO CREATE COMMUNICATIONS
PRODUCTS IN AFRICAN TERRITORIES FOR CLIENTS WITH AN INTERNATIONAL BASE
AND CLIENTS WITH VERY SPECIFIC LOCAL FOCUS.

THE METHODOLOGY HAS WORKED WELL WHEN DEVELOPING CONCEPTS WITH
TERRITORIAL NUANCES AND COMMUNICATION GAPS. WE HAVE WORKED WITH
AFRICAN GOVERNMENTS ALL THE WAY UP TO COMPLEX DEVELOPMENT
ORGANISATIONS THAT REQUIRE COMMUNICATIONS PRODUCTS THAT FIT ACROSS A
GLOBAL LANDSCAPE WITH OFTEN VARIED TARGET GROUPS.
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BRAND
MANAGEMENT
& ACTIVATIONS



EUROPEAN UNION:
2017 - 2019

VISIBILITY AND

COMMUNICATIONS
CONTRACT FOR THE EU
DELEGATION OFFICE IN
ZAMBIA. ACTIVITIES HAVE
INCLUDED LAUNCH OF
NATIONAL AUTHORISING
OFFICE (GRZ) AND EU
LAUNCH OF FINANCE
PROJECTS FOR
AGRICULTURE, SERVICE
PROVISION,
ENTREPRENEURSHIP AND
THE ENVIRONMENT.
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2016 - 2018

DESIGNED AND

CURATED T1HE

ZAMBIA WOMEN
PARLIAMENTARY
CAUCUS (ZPWC) AND
ZAMBIAN NATIONAL
WOMEN’S LOBBY GROUP
#STANDUPTOBULLYING
CALL TO ACTION
AGAINST THE CYBER
BULLYING OF WOMEN IN
LEADERSHIP AND
POLITICS.
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HILTON GARDEN INN HOTEL.:
2017 - 2018

RE-OPENING AND

BRAND MANAGEMENT

OF THE FIRST HILTON HOTEL IN
ZAMBIA. DEVELOPING THE
LOCAL BRAND, MANAGING
GLOBAL-LOCAL BRAND STORY,
DESIGNING AND HOSTING
HIGH-LEVEL LAUNCH EVENT,
DEVELOPING CONTENT AND
BRAND VISIBILITY FOR THE
HOTEL.

Now Open

Hil
% Gathglen Inn

Lsaka Society Business Park

EHilton

Garden Inn

Weekend Stay Package
Ku-Ateng&. ST Hilton tffﬁ:ﬁief::zm et

Gar den [nn- Bookable via emaik LUNCC_RM@hilton.com
JT&Cs

Lusaka Soewty Business Pork

Hilton|



AMATHEON-AGRI INTERNATIONAL:
2015 - 2018

MANAGING HIGH
LEVEL DELEGATE

VISITS AND EVENTS.

THIS INCLUDES PRESIDENTIAL
VISITS, GLOBAL OFFICE CEO
CORPORATE ENGAGEMENT,
CONTENT AND BRAND
MANAGEMENT.

Ku-Atenga.




PIZZA HUT PRE-LAUNCH PARTY:
NOVEMBER 2014

CONCEPT DEVELOPMENT, MEDIA
COMMUNICATIONS, EVENT
MANAGEMENT CONSULTANCY
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ART OF AWOMAN CONFERENCE:
2016-2017

media

THE ART OF WOMAN CONFERENCE HOSTED BY
SOUTH

AFRICAN COMPANY NDALO MEDIA. NDALO MEDIA IS
THE

COMPANY THAT PUBLISHES THE DESTINY
MAGAZINES

AND SAWUBONA, THE SOUTH AFRICAN IN-FLIGHT
MAGAZINE ON SOUTH AFRICAN AIRWAYS. KHANYI
DHLOMO, CEO OF NDALO MEDIA WAS THE KEYNOTE
SPEAKER AT THE EVENT. MS. NDALO LED A PANEL OF
PROMINENT ZAMBIAN WOMEN ENTREPRENEURS IN A
DISCUSSION ON THE “ART OF WOMAN” IN THE
ZAMBIAN

BUSINESS ENVIRONMENT. THE WOMEN INCLUDED
MULENGA KAPWEPWE, MUKWANDI CHIBESAKUNDA,
MONICA MUSONDA, FORMER FIRST LADY MAUREEN
MWANAWASA, LULU HAANGALA ETC. #ARTOFWOMAN
TRENDED ON SOCIAL MEDIA FOR A FEW DAYS AS
QUESTIONS AND COMMENTS KEPT MAKING THE
ROUNDS

BOTH IN ZAMBIA AND SOUTH AFRICA.

ndalo

media
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MINISTRY OF EDUCATION: 2017 :

RESPONSIBLE FOR
OPERATIONALISING
SECTOR-WIDE
COMMUNICATIONS

STRATEGY ALONG WITH

DEVELOPING INDIVIDUAL
MINISTRY DIRECTORATE
COMMUNICATIONS STRATEGIES,
PROVIDING TRAINING AND

’y
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AECOM/NIRAS: 2018

DEVELOPING DRAFT
VISIBILITY AND

COMMUNICATIONS

STRATEGY FOR THE DEPT OF

ENERGY UNDER THE MINISTRY OF
ENERGY WITH A FOCUS ON FIVE
MAIN STAKEHOLDERS: ZESCO,
RURAL ELECTRIFICATION

MUSA DUDHIA & CO: 2018

ADVOCATES & NOTARIES

MUSA DUDHIA & CO.

DEVELOPING FINANCE
AND PITCH DOCUMENT
FOR HIGH LEVEL

INTERNATIONAL CLIENTS

FOR INVESTMENT IN THE
ENVIRONMENT AND
CONSERVATION SECTOR IN
ZAMBIA.



MEDIA PRODUCTION



EUROPEAN UNION DELEGATION
AUDIO PODCAST:
2017

GENERATING SPECIFIC AUDIO MATERIAL FOR
EUD PROJECT PARTNER WORK IN
DEVELOPMENT SECTORS FOR DISTRIBUTION
ON EUD PUBLICAND SOCIAL MEDIA
PLATFORMS.

| STAND FOR PEACE PODCAST

KU-ATENGA MEDIA PODCASTS. AN INITIATIVE
TO CONTRIBUTE TO THE DISCUSSION ON
NATIONAL DEVELOPMENT IN THE COUNTRY.
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AGRIPROFOCUS
INVESTMENTS IN POULTRY:

JANUARY 2016

THE OVERALL OBJECTIVE i JElp Ciaire Van der Klei 24 3

OF THE ASSIGNMENT WAS PRURTRY ororoiocus Country Co-oranator

TO DEVELOP A and the Embassy of The Kingdom of The Netherlands

S H O RT Investment Opportunities in the Zambian Poultry
Sector

VIDEO sHOWCASING Ty —

VARIOUS OPPORTUNITIES Focus

IN THE HORTICULTURE

SECTOR IN ZAMBIA. THE

ASSIGNMENT INCLUDED

RESEARCH AND

SCHEDULING MEETINGS
WITH VARIOUS
STAKEHOLDERS AROUND
THE COUNTRY.

,}
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SNV ENERGY FOR AGRICULTURE
‘ZAMDIGESTOR BIOGAS’:
MAY 2016

THE OVERALL OBJECTIVE OF THE
ASSIGNMENT IS TO PRODUCE A SHORT

DOCU M ENTA RY FI LM AND ONE in the beginning weused firewood, and we would travel far to other peoples

RADIO JINGLE BASED ON THE

ENERGY FOR AGRICULTURE PROJECT
IMPLEMENTED BY SNV THE
NETHERLANDS DEVELOPMENTS
ORGANIZATION IN ZAMBIA WITH A
SPECIAL FOCUS ON;THE IMPORTANCE OF
BIO-DIGESTER TECHNOLOGY IN ZAMBIA
(INTRODUCTION TO DEVELOPING THE
BIOGAS SECTOR IN ZAMBIA) ,THE USE OF
BIOGAS AND BIO-SLURRY, THE
CONSTRUCTION AND MAINTENANCE OF
THE BIO-DIGESTER, MAINTENANCE AND
OPERATION OF A BIO DIGESTER.

OUTU.BE/LJZ-YLAOB9Y
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Energy for Agriculture - SNV Netherlands
Development Organisation



https://youtu.be/LJz-YLA0b9Y

CIVIL SOCIETY ENVIRONMENT FUN
‘GROWING GREEN':
NOVEMBER 2013

DEVELOPMENT OF THE CIVIL
SOCIETY ENVIRONMENTAL

FUND (CSEF) VISUAL AND .
TEXT REPORT IN THE FORM . | : ' |'§ o

oF THE DOCUMENTARY

AND PUBLICATION. THE

ORGANISATION’S GOAL WAS

TO DETAIL AND DOCUMENT

WORK THEY HAD DONE IN

MITIGATING HARMFUL

EFFECTS ON THE

ENVIRONMENT THROUGH

INDUSTRIAL ACTIVITY,

CLIMATE CHANGE AND POOR

MANAGEMENT OF NATURAL - _ 2 - i
RESOURCES. S s - | /

Ll e = X > Rachel McRobb
- - ¢ VIR y : CEQD South Luangwa Conservation Socieby
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GERMAN DEVELOPMENT
COOPERATION (GlZ2),

ITAWA SPRINGS WATER
PROTECTION PROJECT, 2019

DATA COLLECTION,

COLLATION AND DESIGN

OF VISIBILITY AND PROJECT
COMPLETION MEDIA PRODUCTS
FOR THE ITAWA SPRINGS WATER
PROTECTION PROJECT HEADED
BY THE GERMAN DEVELOPMENT
COOPERATION (Gl2).
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The journey of protecting
the Itawa Springs

The Itawa Springs Protection Partnership

IWaSP

N ERNATICNAL WATZR STEWARCSHIF PRCCRAMME
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Lovemore Tembo (&)

Environmental Planner
Ndola City Council

Lavencee has been wolved with the SPPsirce
2011 whar the Naturs Eesoummes officnat tae
ridnla Uity Couneilwas callad in By the Deaz—mant
ol Water MTairs, w=o had establshed that the
Springs weare cortaminatac and requ nec concared
oI W redore, Te preposed aporosch was 2
novel partnerzhip betweer seve-a sta<eho cers Lhat
ircluree the Govemment, private sactar |Zamaan
Brenweries ), (e parme e ty ol Mapal: ane othess
carmng tngether ta And the bear solunar far e
Sprinps.

Lovencee eaplaired o e capacity bailding Hem
e ISP went 3 long, way in Felong him aoguice
salls a ecn system rehabi 29or and maee Fm foel
canbdnat anzugh e nor such 2 praject on his ewr
ir the “utare. He @aarcciated tic mult stakeholcer
aparoazk as it ~elped ta officiont y manage the
roCess,

"Ewery project has bottlenecks, and
with this project, you don‘t just move
in with bulldozers, level gullles, plant
trees, and tell the local community
to move out because It's a protected
area, Instead, you work with other
parties to come up with mechanisms
that can help share the load, and
effectively manage the project. This
project galvanised all the stakeholders
towards a comman cause. It Is an
example of how a multi-stakeholder
approach can be used to solve a
serious problem”™

Lovemarr veas impenssed oy what had bre-
achiowed 9y the project and noted that the Fands
on aapraach 2=d trairing, helped him anquire zalls
rat woald 2e helplal o aim Lol o his professionzl
and sersenal life,




BRITISH COUNCIL,
ZAP SUCCESS STORIES:
2016 TO CURRENT

ON THE ZAMBIA ACCOUNTABILITY PROGRAMME
(ZAP) FOR BRITISH COUNCIL WE HAVE BEEN

DOCUMENTING SUCCESS STORIES IN

THEIR AREAS OF OPERATION THAT INCLUDE
WOMEN'’S PARTICIPATION IN ELECTIONS,
EDUCATION FOR GIRLS, STRENGTHENING VOTER
EDUCATION ETC. WE HAVE BEEN TRAVELING
AROUND THE COUNTRY COLLECTING AND
DOCUMENTING THE STORIES THAT WILL BE SHARED
ON VARIOUS PLATFORMS. ONE OF THE STORIES
INCLUDE BUUMBA MALAMBO THE YOUNGEST
WOMAN AT THE AGE OF 24, WHO WAS ELECTED AS
A COUNCILOR IN KAFUE DISTRICT.

j
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Towards equality: increasing the Z a
participation of women candidates

: S A~ . Zambia
in p()ll[l(,dl elections Accountability

Programme

Key
Messages

o

Women’s lobby came a critical point when | was almost breaking down
and the campaign had gotten hard. They came through for me and
set me back on track mentally. They provided mentorship and helped
me through. | then went on to win the election with a magnificent
margin. They did something big for me

Buumba Malambo, Magoba Ward Councillor




UN ZAMBIA:
TONSE APP DEVELOPMENT: 2018

THE UNITED NATIONS’ AIM WAS TO
DEVELOP AN APP THAT
PROMOTED THE SDGS. THEY
WANTED AN APP THAT WOULD
PROMOTE COMMUNITY ACTION TO
TACKLE SOCIAL CHALLENGES.
THE AGENCY COORDINATED

MARKET RESEARCH via

FOCUS GROUPS TO BASE APP
CONCEPT AND ITS MARKETING
STRATEGY ON VALID DATA.

THEREAFTER THE TONSE APP

WAS BORN, AN APP THAT AIMS TO
SIMPLIFY COMMUNITY ACTION!

TH’EFS AVAILABLE ON THE

Ku-Atenga.




UN ZAMBIA:
TONSE APP DEVELOPMENT: 2018

Update Radius

DEFINE SEARCH RADIUS
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BBC MEDIA ACTION ‘ISHIWI, THE VOICE’: FEBRUARY 2016

THE APPROACH WAS TO DESIGN A LOGO THAT
WOULD EFFECTIVELY COMMUNICATE ISHIWI'S

BRAND ETHOS.

ISHIWI! A GROUND-BREAKING YOUTH-LED
ACCOUNTABILITY INITIATIVE COMBINED THE SKILLS
OF RESTLESS DEVELOPMENT ZAMBIA AND BBC MEDIA
ACTION TO ADDRESS THE PRIORITIES OF YOUNG
PEOPLE AND ENABLE THEM PARTICIPATE IN KEY
DEMOCRATIC PROCESSES AT LOCAL AND NATIONAL
LEVELS.

ISHIWI'S AIM WAS TO GIVE YOUNG PEOPLE THE VOICE
TO EFFECTIVELY PARTICIPATE IN GOVERNANCE AND
DECISION MAKING PROCESSES. ISHIWI AIMED TO USE
MASS MEDIA TO INCREASE ACCESS TO INFORMATION,
GENERATE DISCUSSION TO ENGAGE CITIZENS, AND
ULTIMATELY MOTIVATE THEM TO TAKE ACTION AND BE

MORE INVOLVED IN THE DECISIONS THAT AFFECT
THEIR L
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SNV PROJECT LOGOS:
2015 TO 2016

THE OVERALL
OBJECTIVE WAS TO

cREATE A UNIQUE

BRAND IDENTITY

FOR EACH SNV
PROJECT.

)‘
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SNV ANNUAL REPORTS: - & Annual Repart 2014
2012 TO 2014 |

as 2 result. Ta Fll this gap, SNV's AIESS project
focusas on caveloping cecentralised agra dealers

m - entrepreneurs whe provide @ range of gocds
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FOR

y . - | , Access to safe, clean drinking water and sanitation is a
ORGANISATION S N § > . \ gbasic human right. Yet, more than one third of the world’s
e P V., £ ' *| plpopulation do not have access to proper sanitation, and

many people do not have access to reliable sources of

VARIOUS g — ' drinking watar.

While absclute scarcity of safe water and sanitation is

PROJ ECTS o L &N : ' 1 Ban Issue, a critical constraint Is Inequitable and unjust
n i VN . ' Bdistribution. Thosa without access to safe water and

j R, T~ 1 ':i impravad sanitation are often the poorest and mast

: marginalised qroups of saciety. In Watar, Sanitation and

Hygiene (WASH) we strive for access to sustainable basic

services for all.

' S 80ur work in the WASH sector aims to improve the
= Bperformance of all parties involved. We centribute to
improved WASH service delivery, spedifically by promoting:

Access to safe, sufficient and reliable drinking water
supply.

Access to improved sanitation.

Sustained pasitive change In hygiene behaviaur.

e SNV intervenes in the rural, small town and peri urban

8 WASH subsectors. In Zambia, SNV is currently working

- in the rural subsector. Our focus s on sustainability of
I '% existing water infrastructure and accelerating progress in
:) . | access to sanitation and hygiene services. Target groups
f consist of national governments, local governments, the

[+
| private sector, and dvil society.
s [

.
:

SO0 A4400000000085035300000000005005550 0000

0

B lsnv e

WORKS www.shvwarkd.org/zombia

Sustainable Nutrition
for All (SN4A)
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ZAMBIA NATIONAL
FARMERS UNION:
2014 TO 2015

THE AGENCY
WAS
CONTRACTED

TO0 REVAMP
THE
CONTENT
AND

DESIGN THE

ORGANIZATION’
S MONTHLY
PUBLICATION
‘THE ZAMBIAN
FARMER’.

Ku-Atenga.

JUNE 2014

dl'lner

The mouthpiece of the agricultural industry in Zambia

ZNFU Launches
E-extension System
and Unveils New
Building

]

News from
the Region

Verbatim - Women
Farmers on the
Agri-Tech Expo

The Rise _ &%
of the Zin8
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No farmer, No food, No future

Regulation of
Biotechnology

saee
BY CHAPWA KASOMA

technology how it can help to alieviate scme of the probiems
of sub-Saharan Africa.
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SOCIAL MEDIA
MANAGEMENT



AMATHEON AGRI:
2015 TO 2016

PUBLIC RELATIONS AND
MEDIA

COMMUNICATIONS
CONSULTANCY FOR
AMATHEON-AGRI ZAMBIA.
DEVELOPING AND
IMPLEMENTING
COMMUNICATIONS STRATEGY
FOR AMATHEON-AGRI
CORPORATE EVENT TO
LAUNCH COMMUNITY
LIVESTOCK CENTRE IN
MUMBWA DISTRICT.
PROVIDING STRATEGIC
COMMUNICATIONS ADVICE
FOR THEIR MEDIA
COMMUNICATION IN ZAMBIA.

’}‘
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ZAMBIA AIRPORTS CORPORATION

LIMITED 100,946 People Reached
201 7- 201 8 o Zambia Airports Corporation Limited added 9 new photos.
_ 7 December 2017 - © 2,543 Reactions, comments & shares #
It's #FlyBack Thursday! Last week we gave the Media a tour of #KKIA
CONTENT CONCEPT Terminal 2, the new Airport Offices and Shopping Mall construction sites 2,046 1,345 701
D EVE LO PM ENT, & #KeepFlying O Like On post On shares
COMMUNITY 141 105 36
Love On post On shares

MANAGEMENT, MEDIA v
PRODUCTION AND 8 5 3

@ Haha On post On shares
MONTHLY ANALYSIS For THE
ZAMBIA AIRPORTS CORPORATION 59 n g? - g)g —_—
LIMITED’S SOCIAL MEDIA ACCOUNTS » ow ’
ON FACEBOOK, TWITTER, INSTAGRAM ; 4 0
AND YOUTUBE =& Sad On post On shares
THE PAGES FOLLOWING HAS GROWN EERpEERREEm 180 123 57
BY OVER 50,000 FOLLOWERS AND ITIFIC MANAGWENT NETICULOUS CONSTRACTIO W'“'”_ﬂli_u‘imx[,‘“p'- o k& e ‘a . Comments On Post On Shares
ENGAGEMENT LEVELS HAVE GROWN 115 o o
BY OVER 60% SlNCE THE AGENCY Shares On Post On Shares
TOOK OVER MANAGEMENT IN
NOVEMBER 2017. 26,916 rost clicks

18,947 0 7,969
FACEBOOK, TWITTER, INSTAGRAM: Photo views Link clicks Other Clicks 7
@ZAMBIAAIRPORTS NEGATIVE FEEDBACK
YOUTUB

1 Hide Post 0 Hide All Posts

O Report as Spam 0 Unlike Page

4% 100,946 people reached Boost Post Insights activity is reported in the Pacific time zone. Ad activity is

Ku-Atenga.

reported in the time zone of your ad account.



HILTON GARDEN
INN LUSAKA: 2017-2018

CONTENT CONCEPT
DEVELOPMENT,
COMMUNITY
MANAGEMENT, MEDIA
PRODUCTION AND

MONTHLY ANALYSIS

FOR HILTON GARDEN INN
LUSAKA SINCE DECEMBER
2017.

THE AGENCY WAS MANDATED
TO DEVELOP THE HOTEL’S
SOCIAL MEDIA PAGES FROM
SCRATCH AND USE THESE
PAGES AS MARKETING
CHANNELS DURING THE
PRELAUNCH PHASE UP UNTIL
THE LAUNCH PHASE AND
BEYOND.

FACEBOOK, TWITTER,
INSTAGRAM:
@HILWRNGARDENINNLUSAKA

Ku-Atenga.

Hilton Garden Inn Lusaka
Published by Ku-Atenga Media |[?] - 7 August at 13:06
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Experience exceptional hospitality at the Hilton Garden Inn.
We're located in the heart of Lusaka's rhythm at Society Business Park,

off Gairo Road in the city's Gentral Business District.
#BrightheartedHospitality #HGlLusaka #WeAreHilton
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Hilton Garden Inn Lusaka is Now Open!

7] Hilton
zNlGarden Inn’

Lusaka Soviety Business Park
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PlZZA HUT ZAMBIA
2014 - 2018

CONTENT
CONCEPT
DEVELOPMENT,
COMMUNITY
MANAGEMENT,
MEDIA
PRODUCTION AND
MONTHLY

ANALYSIS FOR Pizza

HUT ZAMBIA SINCE
DECEMBER 2017.

FACEBOOK, TWITTER,
INSTAGRAM:
@PIZZAHUTZAMBIA

Ku-Atenga.

@ Pizza Hut Zambia is with Kili Jo and 7 others.
' - 20 December 2017 - @

One pizza for you, one for your bff, chocolate pizza for your friend with
a sweet tooth and you can split the cheesy garlic twists and chips -

Now tag them and come enjoy a #TripleTreat!

#PizzaHut

" TRIPLE [ =7
TREAT r
0X

B
K18

|y

ANY 2 MEDIUM PIZZAS

¢ CHEESY GARLIC TWISTS
¢ PORTIONS OF CHIPS

1 CHOCOLATE PIZZA

Performance for your post

110,019 People Reached

6,065 Reactions, comments & shares #

5,476 5,453 23

o Like On post On shares
76 75 1

O Love On post On shares
7 7 0

w Haha On post On shares
43 41 2

o’ Wow On post On shares
438 411 27
Comments On Post On Shares
27 26 1

Shares On Post On Shares

1,972 rost clicks

1,253 0 319

Photo views Link clicks Other Clicks i
NEGATIVE FEEDBACK

2 Hide Post 3 Hide All Posts

1 Report as Spam 0 Unlike Page

Insights activity is reported in the Pacific time zone. Ad activity is
reported in the time zone of vour ad account.



TIKAMBE NATULANDE, BBC
MEDIAACTION
2015 TO 2016

COMMUNICATIONS
CONSULTANCY aAND

PRODUCER FOR BBC

MEDIAACTION ZAMBIA TV
SHOW, TIKAMBE, FOCUSING
ON SEXUAL REPRODUCTIVE
HEALTH COMMUNICATION FOR
ADOLESCENTS.
DEVELOPMENT OF MULTI-
MEDIA PLATFORM
COMMUNICATIONS STRATEGY
AND PRODUCER OF THE TV
SHOW; OVERSEEING THE

OVERALL PRO
DEVELOPED T
MEDIA CAMPA

DUCTION.
HE SOCIAL

GN STRATEGY

FOR TRE PROJECT.
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w Tikambe Natulande
[ * Like This Page - 4 December 2015 - Edited - ©

Youth and Sports Minister Hon. Vincent Mwale
accepting a position paper from #Tikambe
Community Journalists at the 2nd National Dialogue
whose objective was to encourage young people to
engage with their leaders in critical and constructive
dialogue & Debates on #SRHR matters affecting
young people. #LetsTalk

@ Like B8 Comment ) Share v
O 832 Top comments
3 shares 17 comments
if TINAMBE
““\A“ﬂl Jackson Psalmist Good work Team #Tikambe
= Naltulande! We are proud of your work in

representing Young people and providing a platform
were we can engage with the leaders! Keep it up
and keep it #TIKAMBE

Like - Reply - 8 December 2015 at 17:30
#8 Tikambe Natulande @ Thank you for the

e VWrile a comment...

practise safe sex with of all newly '

new partners diagnosed STls are
P found in people
aged 16-25

249, 1% 61%

of male

of people either don’t use
contraception, or leave it university students have
up to their partners had unprotected sex

#Tikambe



THANK YOU FOR
YOUR TIME!
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