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INTRODUCTION

AFTER ALMOST SEVEN YEARS OF OPERATION KU-ATENGA MEDIA HAS STEADILY 

BUILT A REPUTATION OF SKILLED AND EFFICIENT EXECUTION WITH A DIAGNOSTIC 

ABILITY TO PROVIDE COMMUNICATIONS SOLUTIONS IN A WAY THAT IS TAILORED 

TO THE ORGANISATIONAL BLUEPRINT OF OUR VARIED CLIENTS.

THE UNIQUE APPROACH LIES IN UNDERSTANDING THE DNA OF A CLIENT AND 

CARRYING OUT A DEEP ANALYSIS OF NEEDS FOR AN AFRICAN LANDSCAPE, THEN 

DESIGNING COMMUNICATIONS TOOLS THAT CAN ACHIEVE THE DESIRED RESULTS.

THIS APPROACH HAS BEEN IMPLEMENTED  TO CREATE COMMUNICATIONS 

PRODUCTS IN AFRICAN TERRITORIES FOR CLIENTS WITH AN INTERNATIONAL BASE 

AND CLIENTS WITH VERY SPECIFIC LOCAL FOCUS.

THE METHODOLOGY HAS WORKED WELL WHEN DEVELOPING CONCEPTS WITH 

TERRITORIAL NUANCES AND COMMUNICATION GAPS. WE HAVE WORKED WITH 

AFRICAN GOVERNMENTS ALL THE WAY UP TO COMPLEX DEVELOPMENT 

ORGANISATIONS THAT REQUIRE COMMUNICATIONS PRODUCTS THAT FIT ACROSS 

A GLOBAL LANDSCAPE WITH OFTEN VARIED TARGET GROUPS.
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BRAND 

MANAGEMENT

& ACTIVATIONS



EUROPEAN UNION: 

2017 - 2021

VISIBILITY AND 

COMMUNICATIONS
CONTRACT FOR THE EU 

DELEGATION OFFICE IN 

ZAMBIA. ACTIVITIES HAVE 

INCLUDED LAUNCH OF 

NATIONAL AUTHORISING 

OFFICE (GRZ) AND EU 

LAUNCH OF FINANCE 

PROJECTS FOR 

AGRICULTURE, SERVICE 

PROVISION, 

ENTREPRENEURSHIP AND 

THE ENVIRONMENT.



FORD FOUNDATION AND OPEN SOCIETY 

FOUNDATIONS: 

2020

MAPPED AND TAILORED 
A SOCIAL MEDIA 

COMMUNICATIONS 

STRATEGY TO BE 

IMPLEMENTED AT THE SUB-

REGIONAL AND PAN-

AFRICAN LEVEL. 

THE PROJECT ENTAILS 

WORKING WITH AFRICAN 

CIVIL SOCIETY TO CREATE A 

‘CIRCLE OF INFLUENCE’ TO 

APPLY CONSISTENT 

PRESSURE ON POLICY AND 

DECISION MAKERS IN THE 

GOVERNANCE SPACE FOR 

IMPACTFUL DEVELOPMENT.  
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BRITISH COUNCIL/ZAP:

2016 - 2018

DESIGNED AND 

CURATED THE 

ZAMBIA WOMEN 

PARLIAMENTARY 

CAUCUS (ZPWC) AND 

ZAMBIAN NATIONAL 

WOMEN’S LOBBY GROUP 

#STANDUPTOBULLYING 

CALL TO ACTION 

AGAINST THE CYBER 

BULLYING OF WOMEN IN 

LEADERSHIP AND 

POLITICS.



SOUTHERN SUN 

RIDGEWAY 

LAUNCH AND 

REVEAL EVENT:

NOVEMBER 2019

COORDINATED 

AND MONITORED 
THE MEDIA AND SOCIAL 

MEDIA MARKETING FOR 

OF THE LAUNCH OF 

SOUTHERN SUN 

RIDGEWAY.

AS ONE OF ZAMBIA'S 

OLDEST HOTELS, 

SOUTHERN SUN 

RIDGEWAY COMPLETED 

A STYLISH 

REFURBISHMENT OF 

ROOMS AND PUBLIC 

AREAS.
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HILTON GARDEN INN HOTEL:

2017 - 2018

RE-OPENING AND 

BRAND MANAGEMENT 
OF THE FIRST HILTON HOTEL IN 

ZAMBIA. DEVELOPING THE 

LOCAL BRAND, MANAGING 

GLOBAL-LOCAL BRAND STORY, 

DESIGNING AND HOSTING 

HIGH-LEVEL  LAUNCH EVENT, 

DEVELOPING CONTENT AND 

BRAND VISIBILITY FOR THE 

HOTEL.



9

AMATHEON-AGRI INTERNATIONAL: 

2015 - 2018

MANAGING HIGH 

LEVEL DELEGATE 

VISITS AND EVENTS. 
THIS INCLUDES PRESIDENTIAL 

VISITS, GLOBAL OFFICE CEO 

CORPORATE ENGAGEMENT, 

CONTENT AND BRAND 

MANAGEMENT.





ART OF A WOMAN CONFERENCE: 

2016-2017

THE ART OF WOMAN CONFERENCE HOSTED BY SOUTH

AFRICAN COMPANY NDALO MEDIA. NDALO MEDIA IS 

THE

COMPANY THAT PUBLISHES THE DESTINY 

MAGAZINES

AND SAWUBONA, THE SOUTH AFRICAN IN-FLIGHT

MAGAZINE ON SOUTH AFRICAN AIRWAYS. 

KHANYI DHLOMO, CEO OF NDALO MEDIA WAS THE 

KEYNOTE

SPEAKER AT THE EVENT. MS. NDALO LED A PANEL OF

PROMINENT ZAMBIAN WOMEN ENTREPRENEURS IN A

DISCUSSION ON THE “ART OF WOMAN” IN THE 

ZAMBIAN

BUSINESS ENVIRONMENT. THE WOMEN INCLUDED

MULENGA KAPWEPWE, MUKWANDI CHIBESAKUNDA,

MONICA MUSONDA, FORMER FIRST LADY MAUREEN

MWANAWASA, LULU HAANGALA ETC. #ARTOFWOMAN

TRENDED ON SOCIAL MEDIA FOR A FEW DAYS AS

QUESTIONS AND COMMENTS KEPT MAKING THE 

ROUNDS

BOTH IN ZAMBIA AND SOUTH AFRICA.
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MINISTRY OF EDUCATION: 2017

RESPONSIBLE FOR 

OPERATIONALISING 

SECTOR-WIDE 

COMMUNICATIONS 

STRATEGY ALONG WITH 

DEVELOPING INDIVIDUAL 

MINISTRY DIRECTORATE 

COMMUNICATIONS STRATEGIES, 

PROVIDING TRAINING AND 

IMPLEMENTATION RUNS FOR 

COMMUNICATIONS.

AECOM/NIRAS: 2018

DEVELOPING DRAFT 

VISIBILITY AND 

COMMUNICATIONS 

STRATEGY FOR THE DEPT OF 

ENERGY  UNDER THE MINISTRY OF 

ENERGY WITH A FOCUS ON FIVE 

MAIN STAKEHOLDERS: ZESCO, 

RURAL ELECTRIFICATION 

AUTHORITY, OPPPI AND ENERGY 

REGULATION BOARD.

MUSA DUDHIA & CO: 2018

DEVELOPING FINANCE 

AND PITCH DOCUMENT 

FOR HIGH LEVEL 

INTERNATIONAL 

CLIENTS FOR INVESTMENT IN 

THE ENVIRONMENT AND 

CONSERVATION SECTOR IN 

ZAMBIA.
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MEDIA PRODUCTION





1
5

AGRIPROFOCUS 

‘INVESTMENTS IN POULTRY’:

JANUARY 2016

THE OVERALL OBJECTIVE 

OF THE ASSIGNMENT 

WAS TO DEVELOP A 

SHORT 

VIDEO SHOWCASING 

VARIOUS OPPORTUNITIES 

IN THE HORTICULTURE 

SECTOR IN ZAMBIA. THE 

ASSIGNMENT INCLUDED 

RESEARCH AND 

SCHEDULING MEETINGS 

WITH VARIOUS 

STAKEHOLDERS AROUND 

THE COUNTRY.

https://youtu.be/CxSVETXn3k0

https://youtu.be/CxSVETXn3k0
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SNV ENERGY FOR AGRICULTURE

‘ZAMDIGESTOR BIOGAS’:

MAY 2016

THE OVERALL OBJECTIVE OF THE 

ASSIGNMENT IS TO PRODUCE A SHORT 

DOCUMENTARY FILM AND ONE 

RADIO JINGLE BASED ON THE ENERGY 

FOR AGRICULTURE PROJECT IMPLEMENTED 

BY SNV THE NETHERLANDS DEVELOPMENTS 

ORGANIZATION IN ZAMBIA WITH A SPECIAL 

FOCUS ON;THE IMPORTANCE OF BIO-

DIGESTER TECHNOLOGY IN ZAMBIA 

(INTRODUCTION TO DEVELOPING THE 

BIOGAS SECTOR IN ZAMBIA) ,THE USE OF 

BIOGAS AND BIO-SLURRY, THE 

CONSTRUCTION AND MAINTENANCE OF THE 

BIO-DIGESTER, MAINTENANCE AND 

OPERATION OF A BIO DIGESTER.

HTTPS://YOUTU.BE/LJZ-YLA0B9Y

https://youtu.be/LJz-YLA0b9Y
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CIVIL SOCIETY ENVIRONMENT 

FUND ‘GROWING GREEN’:

NOVEMBER 2013

DEVELOPMENT OF THE CIVIL 

SOCIETY ENVIRONMENTAL 

FUND (CSEF) VISUAL AND 

TEXT REPORT IN THE FORM 

OF THE DOCUMENTARY 

AND PUBLICATION. THE 

ORGANISATION’S GOAL WAS 

TO DETAIL AND DOCUMENT 

WORK THEY HAD DONE IN 

MITIGATING HARMFUL 

EFFECTS ON THE 

ENVIRONMENT THROUGH 

INDUSTRIAL ACTIVITY, 

CLIMATE CHANGE AND POOR 

MANAGEMENT OF NATURAL 

RESOURCES.
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BRAND 

DEVELOPMENT
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GERMAN DEVELOPMENT 

COOPERATION (GIZ),

ITAWA SPRINGS WATER 

PROTECTION PROJECT, 2019

DATA COLLECTION, 

COLLATION AND 

DESIGN OF VISIBILITY AND 

PROJECT COMPLETION MEDIA 

PRODUCTS FOR THE ITAWA 

SPRINGS WATER PROTECTION 

PROJECT HEADED BY THE 

GERMAN DEVELOPMENT 

COOPERATION (GIZ). 
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UN ZAMBIA:

TONSE APP DEVELOPMENT: 2018

THE UNITED NATIONS’ AIM WAS TO 

DEVELOP AN APP THAT PROMOTED 

THE SDGS. THEY WANTED AN APP 

THAT WOULD PROMOTE 

COMMUNITY ACTION TO TACKLE 

SOCIAL CHALLENGES.  THE AGENCY 

COORDINATED MARKET RESEARCH

VIA FOCUS GROUPS TO BASE APP 

CONCEPT AND ITS MARKETING 

STRATEGY ON VALID DATA. 

THEREAFTER THE TONSE APP WAS 

BORN, AN APP THAT AIMS TO 

SIMPLIFY COMMUNITY ACTION! THE 

APP IS AVAILABLE ON THE PLAY 

STORE FOR FREE DOWNLOAD.
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UN ZAMBIA:

TONSE APP DEVELOPMENT: 2018
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BBC MEDIA ACTION ‘ISHIWI, THE VOICE’: FEBRUARY 2016

THE APPROACH WAS TO DESIGN A LOGO THAT 

WOULD EFFECTIVELY COMMUNICATE ISHIWI’S BRAND 

ETHOS.

ISHIWI! A GROUND-BREAKING YOUTH-LED 

ACCOUNTABILITY INITIATIVE COMBINED THE SKILLS OF 

RESTLESS DEVELOPMENT ZAMBIA AND BBC MEDIA 

ACTION TO ADDRESS THE PRIORITIES OF YOUNG PEOPLE 

AND ENABLE THEM PARTICIPATE IN KEY DEMOCRATIC 

PROCESSES AT LOCAL AND NATIONAL LEVELS.

ISHIWI’S AIM WAS TO GIVE YOUNG PEOPLE THE VOICE TO 

EFFECTIVELY PARTICIPATE IN GOVERNANCE AND 

DECISION MAKING PROCESSES. ISHIWI AIMED TO USE 

MASS MEDIA TO INCREASE ACCESS TO INFORMATION, 

GENERATE DISCUSSION TO ENGAGE CITIZENS, AND 

ULTIMATELY MOTIVATE THEM TO TAKE ACTION AND BE 

MORE INVOLVED IN THE DECISIONS THAT AFFECT THEIR 

LIVES.
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SNV PROJECT LOGOS:

2015 TO 2016

THE OVERALL 

OBJECTIVE WAS TO 

CREATE A UNIQUE 

BRAND IDENTITY 
FOR EACH SNV 

PROJECT.
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SNV ANNUAL REPORTS:

2012 TO 2014

GRAPHIC DESIGN
FOR HIGH QUALITY 

ANNUAL REPORTS FOR 

SNV ZAMBIA AS PER 

GLOBAL BRAND 

STANDARDS. THE 

DESIGNS COMBINED 

MIXED MEDIA 

COMPONENTS OF 

PHOTOGRAPHY AND 

ILLUSTRATION.
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SNV PROJECT BROCHURES:

2012 TO 2014

GRAPHIC 

DESIGN FOR 

THE 

ORGANISATION’S 

VARIOUS 

PROJECTS.



2
7

ZAMBIA NATIONAL 

FARMERS UNION:

2014 TO 2015

THE AGENCY 

WAS 

CONTRACTED 

TO REVAMP 

THE 

CONTENT 

AND 

DESIGN THE 

ORGANIZATION’

S MONTHLY 

PUBLICATION 

‘THE ZAMBIAN 

FARMER’.
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SOCIAL MEDIA 

MANAGEMENT
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AMATHEON AGRI: 

2015 TO 2016

PUBLIC RELATIONS AND 

MEDIA 

COMMUNICATIONS
CONSULTANCY FOR 

AMATHEON-AGRI ZAMBIA. 

DEVELOPING AND 

IMPLEMENTING 

COMMUNICATIONS STRATEGY 

FOR AMATHEON-AGRI 

CORPORATE EVENT TO 

LAUNCH COMMUNITY 

LIVESTOCK CENTRE IN 

MUMBWA DISTRICT. 

PROVIDING STRATEGIC 

COMMUNICATIONS ADVICE 

FOR THEIR MEDIA 

COMMUNICATION IN ZAMBIA.
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ZAMBIA AIRPORTS CORPORATION 

LIMITED:

2017-2018

CONTENT CONCEPT 

DEVELOPMENT, 

COMMUNITY 

MANAGEMENT, MEDIA 

PRODUCTION AND 

MONTHLY ANALYSIS FOR THE 

ZAMBIA AIRPORTS CORPORATION 

LIMITED’S SOCIAL MEDIA ACCOUNTS 

ON FACEBOOK, TWITTER, INSTAGRAM 

AND YOUTUBE.

THE PAGES FOLLOWING HAS GROWN 

BY OVER 50,000 FOLLOWERS AND 

ENGAGEMENT LEVELS HAVE GROWN 

BY OVER 60% SINCE THE AGENCY 

TOOK OVER MANAGEMENT IN 

NOVEMBER 2017.

FACEBOOK, TWITTER, INSTAGRAM: 

@ZAMBIAAIRPORTS

YOUTUBE:

ZAMBIA AIRPORTS CORPORATION 

LIMITED
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HILTON GARDEN 

INN LUSAKA: 2017-2018

CONTENT CONCEPT 

DEVELOPMENT, 

COMMUNITY 

MANAGEMENT, MEDIA 

PRODUCTION AND 

MONTHLY ANALYSIS
FOR HILTON GARDEN INN 

LUSAKA SINCE DECEMBER 

2017.

THE AGENCY WAS MANDATED 

TO DEVELOP THE HOTEL’S 

SOCIAL MEDIA PAGES FROM 

SCRATCH AND USE THESE 

PAGES AS MARKETING 

CHANNELS DURING THE 

PRELAUNCH PHASE UP UNTIL 

THE LAUNCH PHASE AND 

BEYOND.

FACEBOOK, TWITTER, 

INSTAGRAM: 

@HILTONGARDENINNLUSAKA
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PIZZA HUT ZAMBIA

2014 - 2018

CONTENT 

CONCEPT 

DEVELOPMENT, 

COMMUNITY 

MANAGEMENT, 

MEDIA 

PRODUCTION AND 

MONTHLY 

ANALYSIS FOR PIZZA 

HUT ZAMBIA SINCE 

DECEMBER 2017.

FACEBOOK, TWITTER, 

INSTAGRAM: 

@PIZZAHUTZAMBIA
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TIKAMBE NATULANDE, BBC 

MEDIA ACTION : 

2015 TO 2016

COMMUNICATIONS 

CONSULTANCY AND 

PRODUCER FOR BBC 

MEDIA ACTION ZAMBIA TV 

SHOW, TIKAMBE, FOCUSING 

ON SEXUAL REPRODUCTIVE 

HEALTH COMMUNICATION 

FOR ADOLESCENTS. 

DEVELOPMENT OF MULTI-

MEDIA PLATFORM 

COMMUNICATIONS STRATEGY 

AND PRODUCER OF THE TV 

SHOW; OVERSEEING THE 

OVERALL PRODUCTION. 

DEVELOPED THE SOCIAL 

MEDIA CAMPAIGN STRATEGY 

FOR THE PROJECT.
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THANK YOU FOR 

YOUR TIME!




